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	Chief Marketing Officer 

	The Chief Marketing Officer (CMO) is responsible for the overall marketing strategy, brand leadership, and customer growth of the company. This role owns the vision, execution, and performance of all marketing initiatives, ensuring alignment with North 40 Outfitters’ lifestyle brand, service-first culture, and long-term business objectives.
The CMO serves as a member of the executive leadership team and partners cross-functionally with merchandising, e-commerce, operations, finance, and technology teams to drive customer acquisition, retention, loyalty, and brand equity across all channels.

	Essential Duties and Responsibilities

	Marketing Strategy & Leadership 







Brand Strategy & Communications







Customer Growth & Digital Marketing






Cross-Functional & Executive Collaboration 





 Analytics & Performance Reporting





Budget & Resource Management
	Develop and execute a comprehensive, integrated marketing strategy aligned with company goals and growth plans.
Establish marketing priorities, KPIs, and performance benchmarks across all marketing functions.
Lead, mentor, and develop high-performing marketing, brand, digital, and analytics teams.
Serve as a strategic advisor to the executive team on brand, customer, and market opportunities.

Own brand strategy, positioning, voice, and storytelling across all customer touchpoints.
Ensure consistent brand expression across digital, in-store, advertising, content, and communications.
Oversee creative, content development, public relations, community engagement, and corporate communications.
Protect and enhance brand reputation while evolving the brand to meet business needs.

Lead customer acquisition, retention, and loyalty strategies across paid, owned, and earned channels.
Oversee digital marketing initiatives including email, paid media, social, SEO/SEM, and performance marketing.
Partner with E-Commerce leadership to support traffic growth, conversion optimization, and omnichannel integration.
Leverage customer data and insights to personalize experiences and increase lifetime value.

Partner with Merchandising, Operations, IT, Finance, and HR leaders to align marketing initiatives with business execution.
Support product launches, promotions, and seasonal initiatives.
Ensure marketing strategies support both short-term performance and long-term growth.


Establish measurement frameworks to track marketing effectiveness, ROI, and customer performance.
Analyze data and insights to guide strategy, optimize spend, and improve outcomes.
Monitor market trends, competitive activity, and evolving customer behavior.


Own and manage the marketing budget with a focus on efficiency, scalability, and ROI.
Partner with internal teams to evaluate, select, and manage agency, vendor, and technology partnerships.
Build scalable marketing processes, systems, and infrastructure to support growth.
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	Experience






Skills







Knowledge






Abilities
	10+ years of progressive marketing experience, including senior or executive-level leadership.
Proven experience developing and executing integrated marketing strategies that drive growth.
Experience leading multi-disciplinary teams across brand, digital, and analytics.
Preferred: Experience in retail, e-commerce, consumer goods, or omnichannel environments.

Extensive experience with marketing software, particularly Adobe Experience and Adobe Creative Suite.
Strong strategic leadership and executive decision-making skills.
Excellent communication and executive presence.
Strong financial acumen with experience managing large budgets.
Ability to influence and collaborate across executive and cross-functional teams.

Deep knowledge of brand strategy, customer marketing, and digital marketing ecosystems.
Knowledge of marketing analytics, performance measurement, and ROI analysis.
Understanding of CRM, customer data platforms, and marketing technology stacks.
Knowledge of market trends, customer behavior, and competitive landscapes.


Ability to set long-term vision while driving near-term execution.
Ability to lead change, scale teams, and build organizational capability.
Ability to balance brand building with performance-driven marketing outcomes.
Ability to apply equivalent experience in lieu of a bachelor’s degree in Marketing, Business, or a related field (MBA preferred).

	
	

	Physical Requirements

	The physical demands described here are representative of those that must be met by an employee to successfully perform the essential functions of this job. Reasonable accommodations may be made to enable individuals with disabilities to perform the essential functions satisfactorily.
While performing the duties of this job, the employee is continuously required to: sit; talk and hear; use hands in repetitive motions to keyboard, finger, handle, feel, or fine manipulation; and work at a computer for extended periods of time.
The employee is frequently required to: work on-site in an office environment; engage in visual concentration for screen-based work; and communicate with team members, vendors, and partners.
The employee is occasionally required to: travel to store locations, vendor facilities, or other business-related sites as needed.
The employee must be able to operate routine office equipment, including computer terminals and keyboards, telephones, and copiers. The employee must be capable of regular, reliable, and timely attendance.
Travel Required: Occasional (10-20%)
We are an Equal Opportunity Employer.
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